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‘Digital life will continue to 

be what people make of it.’ 
– Pew Research Center and Elon University’s 

Imagining the Internet Center
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Digital Transformation







The Power of Belonging:
Business Case for Fostering Sense of Belonging

• A strong sense of belonging positively correlates with engagement, commitment and productivity

• 79% of organizations consider belonging as important for their company success1
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Employees with a 

strong sense of 

belonging are 

2 times
as likely to 

recommend their 

company and less 

likely to leave2

Fostering belonging 

can lead to a

50% 

lower
risk of turnover3

Employees who feel 

they belong take

75% 

fewer
sick days3

Those whose 

company supports 

them in building 

meaningful 

friendships are

2.4 times
More likely to feel a 

sense of belonging2



Leaders Can Ensure Belonging 
for Sustainable Performance
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People with 

supportive 

managers are

2.2 times
More likely to feel a 

sense of belonging1

Those recognized 

in the last week 

were

4.5 times
More likely to feel a 

sense of belonging 

than those not 

recognized1





is inevitable.



‘… a belief that one will not be punished or 
humiliated for speaking up with ideas, 
questions, concerns, or mistakes, and that 
the team is safe for interpersonal risk-
taking.’

– Dr. Amy Edmondson on “psychological safety”







Our goals

Decarbonization
support the 1.5°C target to 

fight global warming

Ethics
foster a culture of trust, 

adhere to ethical standards 

and handle data with care

Governance
apply state-of-the-art systems 

for effective and responsible 

business conduct

Resource efficiency
achieve circularity and 

dematerialization

Equity
foster diversity, inclusion, and 

community development to 

create a sense of belonging

Employability 
enable our people to stay 

resilient and relevant in a 

permanently changing 

environment
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WHAT YOU CAN DO

Use technology purposefully.

Champion inclusive business.

Create spaces for psychological safety.

Be intentional about empowering your team. 



Belonging Transforms 

in a Digital World
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