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1876

Alexander Graham Bell’s
telephone

Candle stick
phones

Desk phones

~ 1983 First cell phone

for sale

/

A Touch screen
cell phones
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THE EVOLUTION OF MUSIC STORAGE T| m el ine .
[ ’
o 1857 From Analogue To Digital |
THE PHONAUTOGRAPH
The first device to record the
human voice
5
EDISON’S PHONOGRAPH — % | ¢ . - (NItv i
Sound can now be stored and ’ { " 4 I o &
reproduced too -
&
@
THE VINYL RECORD ] ®
The flat disc format makes v
music easy to store .\

i & : .
1962 © B &

CASSETTES C
Music is stored on magnetic ‘ \
tapes - - . n
©1981 1990's &
THE WALKMAN b '
Music becomes truly portable y 1 . ‘ |
\ .
. »
‘ b @ b
THE COMPACT DISC
Sony & Philips together create I 2000's . ' . v
an optical storage device A ‘r
® 2001 - o e
APPLE IPOD @ ~ D * e .
‘® . - 2

Thousands of songs available

on the go ' s 5 .

2008

MUSIC STREAMING

Music is no longer stored on
our own devices
Orion Media have been converting your video tapes,
camcorder tapes and more to CD/DVD since 2007.

SIEMENS

.
- . -




Page 5

QFSTAUP'/\NT

SCAN TO VIEW
OUR MENU

Use the comera on your phone to point ot the
QR code above to view our meny
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The Power of Belonging:
Business Case for Fostering Sense of Belonging

« Astrong sense of belonging positively correlates with engagement, commitment and productivity
« 79% of organizations consider belonging as important for their company success?

Those whose
company supports

Employees with a
strong sense of

Fostering belonging

Employees who feel

belonging are canleadto a they belong take them in puilding
2 times 50% 75% rondahips are
s kel 1o lower fewer 2.4 times

recommend their
company and less
likely to leave?

risk of turnover® sick days?® More likely to feel a

sense of belonging?

© Siemens 2023 S I E M E N S



Leaders Can Ensure Belonging
for Sustainable Performance

Welcome Included

Inbentionally mirodece anc esimirng thal amphs g Erswing thal employeas Te

ey ane ol
orjaniEational c IJ||IJI‘- gnd an individus within the argani
walullily

People with
supportive
managers are

2.2 times

More likely to feel a
sense of belonging*

© Siemens 2023

Suppurted

Ensi ||||.| Ehal eargoyees

quppartad by
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an ncdividus I W anizaAlan

Those recognized
in the last week
were

4.5 times

More likely to feel a
sense of belonging
than those not
recognized?
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LEADERSHI|P

| IS Inevitable.
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. a belief that one will not be punished or :,‘ :
humiliated for speaking up with ideas, s

guestions, concerns, or mistakes, and that -
the team Is safe for mterpersonal risk-
taking.’

— Dr. Amy Edmondson on “psychological safety”




Active
listening

Energy and
movement

Building a
Psychologically

safe
workplace

Open
questions

Mutual
respect
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Our goals

Decarbonization

support the 1.5°C target to
fight global warming

Ethics

foster a culture of trust,
adhere to ethical standards
and handle data with care

Employability

enable our people to stay
resilient and relevantin a
permanently changing

DEGREE b

Equity

foster diversity, inclusion, and
community development to

Governance

apply state-of-the-art systems
for effective and responsible




Make Belonging a
part of the company
DNA.
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WHAT YOU CAN'PO ‘ 3t
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Use technology purposefully. * . - * *

Champion inclusive business.

Create spaces for psychological
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